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Read the excerpt from I Have a Dream
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Paraphrase paragraph 1
Paraphrase paragraph 2
Paraphrase paragraph 3
Paraphrase paragraph 4
Paraphrase paragraph 5
Reread with the guiding questions below to further deepen your understanding of Dr. Martin Luther King’s speech:
· What is the foundation of King’s dream?  (paragraph 1)
· Why did King choose to use the quote from the Declaration of Independence: ‘We hold these truths to be self-evident:  that all men are created equal’?  How does it give power to his speech?  (paragraph 2)
· In paragraph 3, King leads us to understand who he is speaking of when he talks of equality.  Based on his words in this paragraph, who is he referring to?

· Sometimes, as readers, we need to look past the literal meanings of the author’s words.  What imagery is being created in the fourth paragraph?  What figurative language is used in this paragraph to create this image?  What is King implying?
· What is King’s hope for his children?  State it in your own words.  (paragraph 5)
· What is Dr. King’s dream?  (paragraph 6)
Understanding Word Choice – Repetitive Word/Phrase:
1. Record the references of the italicized words in each of these lines and discuss your meanings with a partner.  (Number in parenthesis indicates paragraph  to reference)
	the American dream (1)

	

	I have a dream (2)

	

	I have a dream (3)

	

	I have a dream (4)

	

	I have a dream today. (6)

	


2. In paragraph form discuss the central theme of this speech.  How is it conveyed through specific details details/evidence?    

Responding to the prompt: 
What is the author’s purpose in delivering this speech?  How do the author’s examples and details help you, as a reader, better comprehend his purpose?  State specific evidence from the text which helps build this understanding.  
Thesis statement:
Evidence 1 –

Evidence 2 –

Evidence 3 – 


Close reading 
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